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TO: Company President
From: 
Subject: Proposal to Launch New Product
Introduction
The unpredictability of the global market means that it takes a lot of effort to create a product appeal to the consumers. Many excellent details have to be examined to ensure that developers can meet what the consumer desires. The contemporary market is very competitive; a simple flaw could result in massive losses particularly the loss of a product appeal to the consumer.  Apple iPhone is one of the most sought-after smartphones in the market and means that it faces the toughest competition. Overcoming this contest needs an instant product launch that will be able to take advantage of the reliability, features, market dominance and superiority of the product. Investment in the product is a quality resolution which is bound to ensure that the company can realize profits in the shortest time possible as well as continue to exercise market dominance as indicated by its product superiority in comparison to others.
Apple iPhone product is the most superior smartphone in the market. The current presence of social media means that people are sensitive about the phone's RAM, camera, and its internal memory. Apple iPhone has an edge on sparking customer interest based on these principles. It has the best camera there is in the market coupled with a more internal memory, which is necessary for today's generation (Chaudhary, 2016). As social media sites continue to grow, the market for the phone will increase. Downloadable applications and social media add to the reason why it is necessary and a quality idea to investment in the product.
Attention
Apple iPhone market is the most stable in the smartphone industry. The sales have been steady since its initial launch and continue to rise as new ideas form. Consumers are always eager to know what the latest product is going to add to the previous. This means that investment into this project is set to reap huge benefits to the company. Exclusive market dominance is essential in establishing this kind of consumer confidence. Market dominance plays into the hands of investors. It opens the door for an increased probability of reaping benefits from the same because of this level of consumer preference of the new product.
Interest
The popularity and reliability of the Apple iPhone offer functions that make it an essential part of the user's life. The ability to last for long hours without being charged makes it ideal for office work.  This is even made more significant with the fact that the product is revered all across the world as the only prestigious smartphone (Chaudhary, 2017). It is a large selling point among many users, both old and young, across many different countries. iPhones offer a  4G feature that's linked to almost all the countries in the world. The 4G feature means that it has a high speed downloading speed for iPhone is the best in the industry and bound to increase sales volume as well.
Desire
The product is required to capture the desire of the customers by showing features that other smartphone manufacturers have not been able to introduce in their products.  iPhones include a quality front and rear camera which can capture the best pictures that are uploaded, upon request, to social media sites. A 16 MP back camera coupled with an 8 MP front camera while at the same time being able to exclusively record high-quality HD videos using both the front and back camera is an added advantage in the journey to overcome competition. Unlike most of the smartphones in the market, Apple beats the competition because the quality of its camera is way ahead of its competitors. Consumers are more likely to buy this product because of its ability to be tracked should they lose it. It is the first smartphone to include this feature, and this made it well acclaimed by consumers hence introducing market dominance.
Action
Through carrying an intensive social media advertisement, we will be able to ensure that we reach out to new customers hence expanding the market. Even the existing ones will be able to appreciate our dedication to meet their diverse needs about the latest improvement on our products. Television and radio adverts will convey along with the internet. Multiple ways of advertising will exert our influence and presence in the market as well which can increase sales volume tenfold. Moreover, the products sold through winning competition which makes use of the product information that the consumer possess.
Building credibility
The reliability of the product will cultivate through ensuring that the product comes along with a warranty. Having a warranty create confidence among the customers because they can always return the product if they are not impressed. That trust will translate regarding an increase in the sales volume which will indeed establish a financial advantage as well as the reliability of the product. In line with the promotion of the product to the consumer's benefit, an open day will be where customers will have an opportunity to experience how the functionality of the product will organize. During this day, clients have a chance to test it. The sales people will have an interactive forum with customers whereby they will ask questions about the product. This forum will be substantial in arming the consumer with the knowledge about the product which has a likelihood of exponentially growing further hence more sales and product superiority in the market.
Psychologically tapping into the consumer's conscience has an impact of providing directives about their interests. For instance, customers are always moved by what they see than what they hear. When customers have a chance to touch and feel the products that create an appeal. Requesting for an open day opportunity for this product will provide them with an opportunity to see and feel the products which will then increase chances of them buying the product or even recommending the same to their friends, colleagues and family members. 
Digital Channel for Marketing
A key advantage that this product has is its global appeal coupled with the global market as well. A digital channel for marketing it will be one that extends to every corner in the entire world. This makes social media and search engine as the best options.  Customers can quickly come across the product online. Sponsored adverts on social media sites such as Twitter, Facebook and Instagram are ideal tools to further the popularity of these products and increase their sales. Using search engines is important in increasing the visibility of the company's website too. It means that consumers are then able to know the price and uses of the products in display. Eventfully, the company will be able to know the sales that can attribute to the marketing plan.
Cross-cultural and Multinational Implications of the Product.
Apple iPhone product is popularly known, sold and used universally, and so it is bound to influences from various parts of the world. Most cultural orientations in the world subscribe to the concept of sharing with one another. The indigenous communities in the third world countries are casual observers of this in their cultures. This product is bound to ensure that customers can diversify its uses through the presence of some applications. Music files, videos, and scores of other data means people are virtually closer. However, the product has got a high sense individualism particularly with its fingerprint feature (Chaudhary, 2016). It ensures that in as much as sharing and a close-knit system is retained; people have a choice to use the product as they best see it. In essence, interaction as a significant aspect of culture is the most selling point of the product thanks to social media revolution which feeds on the need to communicate with one another, sharing and keeping virtual friends.
Conclusion
While the customer's needs and preferences are changing in the modern day, it still presents a bigger opportunity to manufacturers to fill the niche created by this shift. In this sense, the Apple iPhone's popularity across the world makes it quickly sought after by customer's you can see this in its bumper sales volume. A closer cross-cultural relationship is beneficial because the product sold around the world points to the direction that an investment in this is still penciled to realize substantial benefits to the company.
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